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Hearing Aid Discount Programs:  
A New Option For Employers To Add Value Without Cost 

Introduction
Employers who offer extra benefits/discounts may be viewed more favorably by employees, particularly in industries 
with strong competition for high-quality job candidates.  This is especially true of a hearing aid discount that enables 
employees with hearing loss to communicate effectively with colleagues and be more productive at work. With hearing 
loss impacting one in five Americans, providing a no-cost hearing aid discount program is beneficial for both employers 
and employees.

Hearing Loss is Very Common and Needs to be Treated
Hearing loss affects one in five or 48 million Americans1.  It is the third most common chronic condition among older 
Americans2, and noise-induced hearing loss is occurring at an increasingly early age. Hearing loss impacts a person’s 
quality of life including their physical, emotional and mental health. Untreated hearing loss can reduce a person’s 
ability to understand and communicate effectively, affecting their productivity, earnings, and their ability to stay 
connected to friends and family. It is also linked to serious social and medical consequences, including depression, social 
isolation3, dementia4 and diabetes5.  By contrast, people who treat hearing loss often report significant improvements in 
relationships, self-esteem, overall quality of life, mental health and safety3.  

Choosing a Hearing Aid Discount Partner
When choosing a hearing aid discount partner, consider the following six criteria: 

1.  Significant savings for employees

Look for a solution that gives your employees significant discounts that make their out-of-pocket costs for hearing aids 
more affordable. While over 90 percent of people with hearing loss can benefit from hearing aids6, fewer than 20 percent 
currently use them5, mainly due to the high cost7. Hearing aids can cost up to $7,000 for a pair8, which is unaffordable for 
many people.

Typically, health plans have provided no coverage or very limited coverage for hearing aids. For those plans with 
coverage, it is usually a set allowance off that still leaves the employee with a large out-of-pocket layout. 

For example, an average pair of hearing aids can cost $7,000 retail. If an employer offers a $1,500 hearing allowance, the 
employee out-of-pocket cost is still $5,500. 

By contrast, a great discount program overlaid onto the same $1,500 allowance can mean employees pay only $500 out-
of-pocket for a pair of hearing aids.

2.  No cost to the employer

Ideally the hearing aid discount program will not burden the employer or their employees with any fees or administrative 
costs. An additional perk is a discount program that extends the benefit to family of the beneficiary. 



3.  Drives cost out of the supply chain

Hearing aids are expensive, largely because of an inefficient supply chain. Typically, there are several intermediaries 
between the manufacturer and the consumer, each of which adds a mark-up. Instead, look for a partner that is all-
inclusive; one who works directly with a manufacturer and sells directly to employers/consumers, which save significant 
intermediary costs.

4.  Convenient access and nationwide network

Find a program with multiple access points to hearing health care, including audiologists, hearing aid dispensers and 
primary care physicians. Employees should be able to access the program in multiple ways, including in-person, online 
and telephonically and be able to move within all options. Often a question or transaction can be managed efficiently 
through experienced customer support staff which avoids the employee hassle and cost of an unnecessary office visit. 
However, when individuals want to see a professional in person, they have that option.

In addition, employees should be able to access the program when they travel and not be limited to one office or hearing 
professional. 

5.  Smart product selection 

Offering multiple brands and models of hearing aids with endless features can cause unnecessary confusion for 
customers. Product selection should include the features that studies have proven to enhance speech understanding 
and listening comfort, such as: directional microphones, feedback canceller and noise reduction. Avoid features that have 
not been shown to make any difference to the wearer yet add significant costs to hearing aids. In addition, manufacturer 
incentives could influence a hearing professional’s recommendation, which may not be in the best interest of your 
employees. 

6.  Flexible program configuration

Your partner should be nimble enough to configure your hearing aid discount program to your specific needs, including 
working with an existing wellness or discount program or co-branding. The hearing aid discount program should be able 
to be offered and implemented outside of your medical benefit plan at any time of the year.

In addition, your partner should provide turnkey engagement tools, including content about the program for existing 
employee materials (newsletters, websites) or stand-alone materials to explain the program (flyers, direct mail). 



Key Takeaways
The right hearing aid discount program benefits:

•  Employees by making hearing aids more affordable, which can increase productivity, engagement and well-being

•  Employers by addressing the growing incidence of hearing loss and increasing the attractiveness of an employer’s 
benefit offering to current and prospective employees

About hi HealthInnovations
hi HealthInnovations is part of UnitedHealth Group, an organization that serves more than 75 million people and is 
dedicated to “helping people live healthier lives”. With 48 million Americans with hearing loss and rising prevalence 
due to noise exposure and aging, hi HealthInnovations is increasing access to hearing testing and high-tech, affordable 
hearing aids along with robust customer support.  To make hearing aids a lot more affordable, hi HealthInnovations buys 
in-bulk directly from a hearing aid manufacturer and passes the savings along to customers, employers and health plans.

Realizing that the traditional model of hearing health care was not affordable for millions of Americans, hi 
HealthInnovations pioneered a new way to provide care. The new model includes free education, counseling, and aural 
rehabilitation delivered in several ways:

•  In-person with staff hearing professionals

•  Through contracted hearing professionals

•  In daily (M-F) audiologist-led telephonic seminars where people with hearing aids or those considering purchasing 
hearing aids can get their questions answered

•  Online

•  Through captioned videos

•  Through toll-free, experienced customer support specialists

If a person has hearing loss, hi HealthInnovations offers a product portfolio of affordable, high-tech digital hearing aids.  
All hearing aids come with a no risk, 70-day money-back guarantee, and batteries that last most users six months.

For more information, contact:

Jennifer Stalpes
VP, Strategy & Business Development
hi HealthInnovations
952-205-1195
jstalpes@optum.com
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